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This document has been prepared by PJSC fAerofloto (the iCompanyo.)By attending the meeting where the presentation is made, or by reading the
presentation slides, you agree to the following.

This document does not constitute or form part of any advertisement of securities, any offer or invitation to sell or issue or any solicitation of any offer to
purchase or subscribe for, any securities of the Company in any jurisdiction, nor shall it or any part of it nor the fact of its presentation or distribution form
the basis of, or be relied on in connection with, any contract or investment decision.

No reliance may be placed for any purpose whatsoever on the information contained in this document or on assumptions made as to its completeness.
No representation or warranty, express or implied, is given by the Company, its subsidiaries or any of their respective advisers, officers, employees or
agents, as to the accuracy of the information or opinions or for any loss howsoever arising, directly or indirectly, from any use of this presentation or its
contents.

This document may include forward-looking statements. These forward-looking statements include matters that are not historical facts or statements
regarding the C o mp a nintedtions, beliefs or current expectations concerning, among other things, the C o mp a nrgsdlts of operations, financial
condition, liquidity, prospects, growth, strategies, and the market in which the Company operates. By their nature, forwarding-looking statements involve
risks and uncertainties because they relate to events and depend on circumstances that may or may not occur in the future. The Company cautions you
that forward-looking statements are not guarantees of future performance and that the C o mp a ragtualsresults of operations, financial condition and
liquidity and the development of the market in which the Company operates may differ materially from those made in or suggested by the forward-
looking statements contained in this document. The Company does not undertake any obligation to review or confirm expectations or estimates or to
update any forward-looking statements to reflect events that occur or circumstances that arise after the date of this presentation.
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#1 airline in one of t hihleadngpositorson ar g
both domestic and international routes,o ne o f Europeds | ea

Global network with 153 unique destinations (300+ routes) in 51
countries serviced by one of the youngest fleet globally?

Multi-brand offering to appeal to a broad customer spectrum across

AEROFLOT/»I;; geographies
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Superior product and customer _experience (Aeroflot airline
awarded Four Star Airline status by Skytrax)

Efficient operating model underpinned by effective yield and cost
management

Experienced management team and international standards of corporate
governance

Note: Network statistics are based on summer 2016 schedule. Youngest average fleet among airlines with fleet over 100 aircraft as of October 2016.
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Russian Total Passenger Traffic Growth, mn PAX® Trips per Capita @

Despite fast growth of the recent years,

Total CAGR 8.8% 3.54 Russian airline industry still has

International i 5.8% | Domestic i 12.5% (4.1)% promising growth prospects compared
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A Russian market is well positioned for long-term growth on the back of still low penetration, additional potential from
ongoing structural changes and increasing propensity to travel by air as well as advantageous geographical
location.

*In the charts, tables and text of this presentation, immaterial deviations in calculation of % change, subtotals and totals are due to rounding
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Passenger Traffic: Market vs Aeroflot Group Changei n Airlinesd Passenger Nur

Russian Air Transportation Market (PAX) = Domestic Routes mn PAX, 9M 2016 - Increase/decrease in PAX million
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A Aeroflot Group succeeded to convert market instability and ¢ o mp e t iweaknes® into an advantage and continued
outperforming Russian market in 9M 2016 growing PAX by 9.2% with acceleration on both domestic and international
routes. 6
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Capacity to and from Russia (ASK) was optimized?! é € on Domestic and I nternati ol
ASK change, y-0-y 9M 2016 vs. 9M 2015, billion ASK
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A'In Q3 2016 there were no major capacity optimizations besides y-0-y base effect which starts to reverse on the back of
improving macroeconomic situation, however capacity expansion is expected to be strongly correlating with demand.7

Source: TCH, Rosaviatsia, Company estimates: ! Based on data for domestic carriers only.
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